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Challenges of Media Buying

2

3.5
Screens Per Person

D E V I C E  P R O L I F E R A T I O N B I N G E - W A T C H I N G G O O D B Y E  C O O K I E S

2.5
Average in One Sitting

2021
Major Browsers Phase Out 

Third-Party Cookies

HRS.

Presenter
Presentation Notes
Device Proliferation – consumers are using more screens than ever to watch content, you need a strategy for all platforms
Binge-watching – they are also in control of when and where they watch content, you need to meet them where they are 
Cookies – with GDRP and CCPA – the ability to use 3rd party data for pinpointed online audience targeting strategies will be impacted. 
Lead in to next slide: Placing advertising in front of the right audience, on the right screen, at the right time is critical and you will need fresh 1st party data to do so. 
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We are part of a robust 
media enterprise. 
Leverage the scale & resources of a 
national, publicly-traded communications 
business. 

What is a4 
Advertising?
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Hypothetically speaking, let’s say you’re moving into a new house or apartment…

Why IP-Addressable Targeting?

1 2 3 4 5

NEW HOME SET UP INTERNET 
& CABLE FOR 

YOUR SERVICE 
ADDRESS

CONNECT YOUR 
DEVICES & GET 
AN IP ADDRESS 

FROM YOUR 
PROVIDER

WE LEVERAGE THOSE 
IPs TO TARGET ADS

SAY HELLO TO A 
BETTER WAY!

Presenter
Presentation Notes
Hypothetical: Let's say you're moving into a new home or apartment. What's one of the very first things you do? You set up your internet, and possibly your cable. You want to play music and maybe have the game on in the background as you unpack and set up your new place.

But who gets you online?: Your internet & cable provider of course! In this hypothetical, Optimum by Altice gets you set up with gigabit broadband access, and a nice cable package. In doing so, Optimum has issued your home an IP-address. The IP-address is also associated with your physical address!

And what about my devices?: That IP-address becomes the key piece of identifying information for your household. Any internet connected device in your home now becomes associated with that IP-address, as well as your physical home address.

How can an advertiser leverage an IP-address?: By mapping all internet connected devices in your home against the IP-address, a4 Advertising can place highly targeted ads in front of your entire household. Using your physical address (which is tied to your IP-address), a4 can layer on 3rd party data sets like Experian to build out very granular audiences for targeting.

I thought 3rd party data is going away?: This is certainly the case with 3rd party cookies! That's why it's even more important to future-proof your advertising strategy with a4 Advertising. Our first party access to 50M IP-addresses allows us to build out very strong targeting segments for your targeting purposes. Cookies are weak; IP-addresses are strong.
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a4 PARTNERS & SOURCES INCLUDE: 
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We make it easier to connect with the RIGHT viewers! 

Unlock Access to Key Audiences

Our Subscribers: 

a4 ADVERTISING CAN REACH 

50MM+
IP HOUSEHOLDS

…and many others!
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Our data allows you to target your exact audience across the entire funnel. 

Any Audience, Every Screen
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U P P E R  F U N N E L M I D  F U N N E L L O W E R  F U N N E L

Optimized Linear OTT/CTV Digital
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National Reach
Full national distribution

Efficient CPMs
Automated buying across aggregated inventory makes us 

extremely cost-effective

Flexible Plans
Forgiving cancellation terms, and adjustable campaign KPIs

First-Party Audience Data
Index-based plan built on deterministic set-top box data
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Optimize your in-target reach with a flexible & nimble linear investment. 

Optimized Linear Television
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Optimized Linear Television Strategies

8

D A T A  D R I V E N  L I N E A R U N W I R E D E X T E N D E D  R E A C H

Find your client’s 
strategic targets 

when & where they 
are consuming linear 

content, based on 
robust audience, 

ranker, & viewership 
data.

Receive efficient 
demo pricing for your 

client leveraging 
national & locally 

aggregated 
television inventory.

Further optimize 
campaigns by 

providing extended 
reach against their 
strategic targets.
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Highly Targeted Placements
Incremental reach via addressable video ads, delivered

on brand safe, long form content 
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Extend your reach with an over-the-top & connected TV campaign. 

Addressable OTT & CTV
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Addressable OTT & CTV Strategies
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H H / I P  A D D R E S S A B L E R E A C H  &  F R E Q U E N C Y  
M A N A G E M E N T E X T E N D E D  R E A C H

Find your client’s 
strategic targets 

when & where they 
are streaming OTT 

content across 
premium brand safe 

publishers on all 
devices.

Reach our full 
footprint against p2+. 

We allow you to 
break down the 

walled gardens for 
reach & frequency 
optimization, and 
provide you with 
robust reporting.

Analyze your linear 
campaign delivery to 
determine gaps and 

additional 
opportunities to 

deliver extended 
reach on OTT/CTV.



Altice USA – a4 Advertising – Confidential 

Reach Your Audience On Any Device
Highly-targeted, addressable inventory across the 

top publishers on the web. 
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Extend your television reach with a multi-screen digital campaign. 

Online, Digital, & Mobile
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Online, Digital, & Mobile Strategies
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M O B I L E  S T R A T E G Y E X T E N D E D  R E A C H

Ensure your mobile 
advertising strategy is 
covered by utilizing 
our AdMessenger 

suite of products to 
reach an audience 

on the go. 

Expand your OTT/CTV 
and linear reach by 

extending into online 
video ads to capture 
your full audience no 

matter how they 
consume video.

H H / I P  A D D R E S S A B L E

Find your client’s 
strategic targets 

when & where they 
are consuming online 
video content across 
premium brand safe 

publishers on all 
internet connected or 

data capable 
devices.
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Whatever the KPI, measurement can be applied to gauge the effectiveness of the targeting, creative, and media strategy. 

Media, Data, & Analytics

a4 Advertising can provide you with ROAS, conversion, brand lift & many other KPIs: foot traffic, 
brand health, website visitation, purchase metrics, & tune-in metrics! 

CONTENT ON ALL SCREENS DRIVE SALES, CONVERSIONS, LIFT TRACK CONVERSIONS
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Our reporting dashboard & advanced analytics are FULLY TRANSPARENT and available to you 24/7.

Performance Reporting & Analytics
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Looking for something more custom? 
Our analytics experts can build out reports based on your campaign’s specific KPIs & goals.
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Our Differentiators 

I P  T A R G E T I N G R E A C H M E D I A  A G N O S T I C

E X T E N D E D  R E A C H D I V E R S I F I E D  P A R T N E R S H I P S P E R F O R M A N C E  T R A N S P A R E N C Y

Our proprietary technology 
allows us to target ever-

changing IPs

Our reach is massive; both O&O 
and partnerships with cable and 

ISP providers 

Once we determine your 
audience, we can target them 

across all screens & devices

We specialize in driving 
extended reach across ALL 

screens

We prevent restrictive upfront 
commitments with networks, 

platforms, & publishers

We provide reporting in a 24/7 
dashboard along with 

advanced analytics options



We look forward to partnering with you. 
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Thank you! 

16Altice USA – a4 Advertising – Confidential 16



Altice USA – a4 Advertising – Confidential 

We can target at the network, program, daypart, and event level on cable television. 

Best Networks & Events on TV
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S A M P L E  N E T W O R K ,  P R O G R A M M I N G ,  &  E V E N T S

Logos are representative, not a complete list. 
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We can prioritize or suppress any publisher or platform for OTT/CTV. 

Top Tier OTT Inventory & Publishers 
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A G G R E G A T O R S C O N T E N T  P R O V I D E R S D E V I C E S

Logos are representative, not a complete list. 
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a4’s Advertising’s OWNED & OPERATED coverage expands across Optimum & Suddenlink markets, plus our top-rated news networks.

Exclusively Owned & Operated By Altice
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