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Presented to

Focus & measurement 

driven results
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Audience focus

3rd party: Qualified: 

Affluent:

Contextual:

Affluent + Attributes

Caribbean travel

Wellness Romance

Wedding

Fine 

Dining

Adventure

FROM TO

Broad segmentation Qualified verticals
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Geographic focus

FROM TO

DMA based

Zip code based
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Media focus

FROM TO

100% local broadcast

100% addressable

Lift study:

Increased post-period website visitation vs control

(+28% in New York)
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Better measurement, better results


