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Simple(Questions

How(does(a(seller(optimize(
a(campaign’s(results?

How(does(a(smart(media(buyer(gauge(
that(same(campaign(for(their(client?
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But,&a&Complex&Landscape

Internal&
Marketer&
Structures

(Media,'A&I,'Brand'
Marketing,'
Procurement)

More&External
Partners&Need
to&be&Integrated
(Media,'Content,'
Shopper,'Tech,'
Data,'Specialists)

Multiple&
Distribution&
Channels

(Retail,'Ecommerce,'
Mobile'Commerce,'

Social'
Commerce)

Multiple
Platforms

(Mobile,'Display
Offline)

Multiple
Interdependent
Objectives
(Brand,'Sales)

Multiple
Time&Horizons
(LongNTerm,
ShortNTerm)

Measurement
KPIs
(Ideal'vs.
Pragmatic)

Multiple
Measurement
Capabilities
(MMM,'MTA,'
Lift,'Brand'

Tracking,'Social'
Listening)

Changing&
Regulatory&
and&Privacy&
Compliance
(GDPR,'
California)

Blind&Spots
(Google,'Facebook,'
Amazon,'Offline'

Sales)
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• Design(Ways(of(Working(for(Data(Quality

• Measure(Performance,(Not(Proxies

• Measure(Multiple(Time(Horizons

• Integrate(Seemingly(Disparate(KPIs,(
Such(as(Brand(and(Sales

• Choose(the(Best(Approach,(
Balancing(Accuracy,(Speed(and(Cost(

• Visualize(and(Distribute(Insights(
and(Data(to(All(Stakeholders(
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QUESTIONS*
&*ANSWERS
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FOR%MORE%
INFORMATION,%
CONTACT%US…

IRI%Global%Headquarters
150'North'Clinton'Street
Chicago,'IL'60661G1416
IRI@IRIworldwide.com
+1'312.726.1221
Follow%IRI%on%Twitter:%@IRIworldwide


