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WELCOME!

Welcome to the Cynopsis Measurement and Data Conference. We are thrilled to 
be able to host such a great group of attendees and appreciate your taking the time 
to be with us today.

 
We want to share a few details to help make your day run smoothly. The conference 
is designed to be interactive and we encourage you to introduce yourself to fellow 
attendees and to actively participate in the Q&A sessions. Please contact the 
Cynopsis staff if you have any questions or suggestions throughout the day.

PANELS
Please review the agenda included in this guidebook for panel details. It can also be found online in 
the eWorkbook (www.cynopsis.com/2018-mdconf). The sessions will run from 9:30am to 3:30pm.

MEALS
Lunch will be available at 12:25pm. There will also be coffee, soda and snacks available during the 
networking breaks. If you have special dietary needs, please let the Cynopsis staff know.

MISCELLANY
Complimentary wifi is available throughout the day and if you’d like to tweet during the conference, 
the hashtag for the event is #cynopsisdata. There’s an attendee survey in the back and we’d 
appreciate your giving us feedback. 
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AGENDA-AT-A-GLANCE
9:00 am - 9:30 am	� Registration and Networking Breakfast

9:30 am - 9:55 am	� What Exactly is the State of Third-Party 
Measurement

9:55 am - 10:40 am	� Is Ad Attention Today’s Most Meaningful 
Metric?

10:40 am - 10:45 am	 Groundbreaker Award: Donna Speciale

10:45 am - 11:00 am	 Networking Break

11:00 am - 11:40 am	� The Bottom Line on What Advertisers 
Want

11:40 am - 12:20 pm	 Where Does Mobile Fit into it All?

12:20 pm - 12:25 pm	 Hall of Fame Award: George Ivie

12:25 pm - 1:10 pm	� Lunch & Presentation: The Power of TV 
to Drive Marketing Results

1:10 pm - 1:40 pm	� The Best Thinking Around Brand Safety

1:40 pm - 2:10 pm	 Accurate Attribution, Where Are You?

2:10 pm - 2:20 pm	 Trivia Game - Hosted by truTVs “Paid 		
			   Off” Host, Michael Torpey

2:20 pm - 2:25 pm	 Networking Break

2:25 pm - 3:00 pm	 What to do with All That Data

3:00 pm - 3:30 pm	 Closing Keynote: GroupM

3:30 pm		 Closing remarks & END



GOOD NEWS 
FOR 

MARKETERS

CONTACT WHITEPAPER@NEWSCORP.COM FOR THE FULL REPORT

NEW NIELSEN STUDY COMMISSIONED BY NEWS CORP SHOWS

NEWS IS #1 FOR PURCHASE INTENT  

AND LIFTS BRAND PERCEPTION

SPORTS

ENTERTAINMENT

TRAVEL

FOOD

FASHION/BEAUTY

BUSINESS

NEWS 44%
41%
33%
33%
37%
37%
40%

PURCHASE INTENT INCREASE



Download Electronic Workbook & Presentations: www.cynopsis.com/2018-mdconf6

AGENDA
9:00 am - 9:30 am	 Registration and Networking Breakfast

9:30 am - 9:55 am	 What Exactly Is the State of Third-Party Measurement? 
 
SPEAKERS:

CAROL HANLEY		  BEN TATTA
Chief Revenue Officer		  Co-Founder & President
TV Time		  605

	

WILL KRETH		  CATHERINE HERKOVOIC
Executive Director		  	 SVP of Client Solutions	
EIDR	 Nielsen

MODERATOR: 
 
 
GEORGE IVIE	
Executive Director & CEO	  
Media Rating Council 
 

9:55 am - 10:40 am	 Is Ad Attention Today’s Most Meaningful Metric? 
 
SPEAKERS:

KEITH KAZERMAN		  JULIE DETRAGLIA
Group SVP, Client Solutions		  Vice President and Head of Research
Discovery Communications			   Hulu

	   MODERATOR:

DAN SCHIFFMAN		  ERIC JOHN
CRO & Co-Founder		  Deputy Director
TVision		  iab



CONGRATULATIONS
TO DONNA SPECIALE 

            on receiving the  
Groundbreaker Award.

Thank you for your leadership and your commitment 
to innovation and the future of advertising.

We make fans.

©, ® & ™ 2018 Turner Broadcasting System, Inc. A WarnerMedia Company. All Rights Reserved.
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10:40 am - 10:45 am	 Groundbreaker Award: Donna Speciale

DONNA SPECIALE
President, Ad Sales
Turner

 

10:45 am - 11:00 am	 Networking Break

11:00 am - 11:40 am	 The Bottom Line on What Advertisers Want 
 
SPEAKERS:

SARAH MORPHIS		  WILLIE JACKSON
Senior Manager, Digital Marketing			   VP Director, Solutions Architect
Del Monte Foods			   Starcom

MICHELE DONATI		  MAX KNIGHT
SVP, Managing Director		  Vice President, Marketing Science Services
Horizon Media		  Amobee

MODERATOR:

HOWARD SHIMMEL
President
Janus Insights and Analysis, LLC.
 



to George Ivie and his colleagues

CYNOPSIS HALL 
OF FAME

CONGRATULATIONS 

at The MRC for their induction 
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11:40 am - 12:20 pm	 Where Does Mobile Fit into it All? 
 
SPEAKERS:

DOUG SHARP		  DAN CHAPSKY
VP, Measurement, Insights & Data			   Data Scientist, Marketing Science
Oath			   Facebook

LAUREN BORK		  SCOTT LEVINE
VP, New Media Marketing & Sales Integration			  SVP, Product & Technology, Distribution
Marvel		  Univision Communications Inc.

MODERATOR:

ORCHID RICHARDSON 
SVP & Managing Director 
IAB Data Center of Excellence

12:20 pm - 12:25 pm	 Hall of Fame Award: George Ivie

GEORGE IVIE
Executive Director & CEO
Media Rating Council

12:25 pm - 1:10 pm	� Lunch & Presentation: The Power of TV to Drive 
Marketing Results

SPEAKERS:

JOHN HOCTOR		  SAM GARFIELD 
CEO		  VP, Data Strategy & Advanced Audience Platforms
DataPlusMath		  Discovery Inc



It’s one thing to know what she’s watching today. But what about 
tomorrow? When you have the right data and the right science,
you won’t only know what’s next—you’ll get there first.

Learn more about The Science Behind What’s Next™ at nielsen.com.

Copyright © 2017 The Nielsen Company (US), LLC. All Rights Reserved.

BC_PaidMedia_Print_Watch_Letter.indd   1 7/6/17   11:56 AM
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1:10 pm - 1:40 pm	 The Best Thinking Around Brand Safety 
 
SPEAKERS:

ALLIE BOHM		  PAUL DONATO
Policy Counsel		  Chief Research Officer
Public Knowledge			   The ARF
 

	 						      MODERATOR:

MIKE REIDY		  LOUIS JONES
SVP, Digital Entertainment Sales		  EVP, Media & Data Practice
NBCUniversal		  4A’s

1:40 pm - 2:10 pm	 Accurate Attribution, Where Are You? 
 
SPEAKERS:

GEORGE MUSI			   HAROLD GELLER
EVP, Data, Analytics & Insights			   Executive Director
Blue 449			   Ad-ID

MARCUS ELLINGTON			   DREW HOLLAND
Head of Industry, Media  
& Entertainment/YouTube			   Director of Advanced Analytics and Data
Google			   A + E Networks

 
MODERATOR:

ALICE SYLVESTER
Partner
Sequent Partners

2:10 pm - 2:20 pm	 Trivia Game

MICHAEL TORPEY		
“Paid Off” Host

truTV		



605 IMPACT INDEX TM

Introducing the

A turn-key solution 
for brands, 
agencies, 
programmers and 
MVPDs to measure 
all aspects of their 
TV campaigns. 

PRIMETIME PROGRAMS

WHO THEY ARE

INCOME

WHERE THEY ARE WHAT THEY WATCH

The first 'full-funnel' solution for measuring TV's impact on 
branding and sales.

1 NBC SPORTS

2 TRAVEL

3 CMT INDEX (115)

INDEX (115)

INDEX (117)

BRAND AWARENESS BRAND ENGAGEMENT AD RESPONSE SALES CONVERSION

LEARN MORE:
impactindex@605.tv

www.605.tv

MEASURED ACROSS 12M+ 
HOUSEHOLDS
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2:20 pm - 2:25 pm 	 Networking Break

2:25 pm - 3:00 pm	 What to Do with All That Data 
 
SPEAKERS:

TRACY YOUNGLINCOLN			   DANIELLE DELAURO
EVP, Data, Technology & Intelligence			   Executive Vice President
Moxie			   Video Advertising Bureau

DAN STUBBS			   WILLIAM BOCK
VP of Audience Science			   VP, Ultimate Audiences
A + E Networks			   Ultimate Data

	 		

			   MODERATOR:	
	 				  

SCOTT HENDRICKSON			   TANIA YUKI
SVP, Sales			   Founder & CEO
News Corp			   Shareablee
		  		  					   

3:00 pm - 3:30 pm	 Closing Discussion: GroupM

JACK SMITH					         MICHAEL WOLF
Chief Product Officer					         Founder & Partner
GroupM					         Activate

3:30 pm	 Closing remarks & END
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UPCOMING EVENTS

Cynopsis has a number of high-profile networking, training, and conference 
events, along with must-enter awards programs in 2018.

QUESTIONS? 
For questions contact, Marketing Coordinator, Cathy Pearson, cathyp@cynopsis.com

To sponsor an event, contact VP of Sales & Marketing, Mike Farina, mike@cynopsis.com

AUG 15 DEADLINE: DIGITAL AWARDS ENTRIES

SEPT 25 IMAGINATION AWARDS BREAKFAST
YALE CLUB, NYC

OCT 1 ESPORTS BUSINESS SUMMIT (3 DAY EVENT)
CAESARS PALACE, LAS VEGAS

OCT 4 DEADLINE: RISING STAR AWARD ENTRIES

OCT 17 DEADLINE: SHORT FORM VIDEO AWARD ENTRIES

NOV 9 DIGITAL AWARDS LUNCHEON
THREESIXTY, NYC

NOV 7 DEADLINE: SOCIAL GOOD AWARD ENTRIES



Join the other studios, talent agencies and OTT platforms already leveraging TVLytics. 

Schedule your demo today!
tvtime.com/insights     sales@tvtime.com

Introducing TVLytics from
Unleash the power of a massive global TV fan base with TVLytics —
the only place to get episodic viewing patterns and trends
across all OTT, cable and broadcast networks. 


