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SPECIFIC	CONTENT	IS	KEY	DRIVER	FOR	SVOD	SUBSCRIPTIONS

Magid	Media	Futures	Study	- 2017:	SVOD	subscribers	N=1307.	Q28A	For	what	reasons	do	you	sign	up	for	a	new	subscription	video	service?	Select	all	that	apply.
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They	have	specific	individual	movies/TV/video	
series	that	I	want	to	watch

They	have	specific	kinds	of	content	that	I	want	
to	watch

I	was	offered	a	free	period	to	use	the	service

I	am	replacing	TV	services	I	used	to	get	
through	paid	TV	services	but	no	longer	…

The	original	series	made	by	the	service	are	
must-see	TV

Signing	up	gives	me	access	to	other	related	
services

An	existing	service	I	use	no	longer	offers	
certain	content	I	want

Reasons	for	Signing	Up	For	A	New	SVOD
(Among	SVOD	subscribers)
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NETFLIX	CONTINUES	TO	DOMINATE

Magid	Media	Futures	Study	- 2017:	Online	Users	18-64	Total	N=1990.	Q28	Do	you,	or	does	anyone	in	your	household,	pay	to	subscribe	to	any	of	the	following?	Select	all	that	apply.	
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Netflix	Instant	Streaming

Amazon	Prime	Video

Hulu

HBO	Now

YouTube	Red

CBS	All	Access
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2016
2015

Paid	SVOD	Subscriptions	Among	18-64
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NETFLIX	LEADS	BIG	3	IN	HOURS	VIEWED	PER	WEEK;	SMALLER	
SERVICES	HAVE	DEDICATED	FANBASE	THOUGH

Magid	Media	Futures	Study	- 2017:	SVOD	subscribers	N=1307	– n	size	varies	upon	service.	Q28C	About	how	many	hours	a	week	do	you	think	you	spend	watching	programming	on	the	following	subscription	
video	services?	Please	enter	a	value	from	0	to	100	in	each	box	shown.	
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HBO	Now

CBS	All	Access

YouTube	Red

Netflix	Instant	streaming

Hulu

Amazon	Prime	Video

Average	#	of	Hours	of	Content	Viewed	Per	Week
(Among	subscribers	to	each	service)
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NEARLY	7	IN	10	NOW	CONNECT	A	TV	TO	THE	INTERNET	FOR	
STREAMING
MILLENNIALS	CONNECT	TV	TO	INTERNET	AT	THE	SAME	RATE	AS	PAY	TV

Q.1.1	How	many	TV	sets	in	your	home	are	connected	to	each	of	the	following	in	order	to	receive	TV	service	or	programming?	Select one	in	each	column.	Based	on	consumers	18+	
Q.46	Which	of	the	following	do	you	connect	to	a	TV	in	order	to	watch	TV	shows	and	movies	streaming	from	the	Internet	on	a	TV	screen?	Select	all	that	apply.	Based	on	consumers	18+

84%	 68%	 31%	
Connect	TV	to	

Pay	TV
Connect	TV	to	

Internet	
Connect	TV	to	

Antenna	

Generations	subscribe	to	Pay	
TV	at	the	same	rate.	

Millennials	connect	TV	to	
internet	at	the	same	rate	as	
Pay	TV.

Millennials	are	most	likely	to	
connect	their	TV	sets	to	an	
antenna.	

Millennials 86%
Gen	X 82%
Boomers 85%

Millennials 87%
Gen	X 69%
Boomers 50%

Millennials 38%
Gen	X 27%
Boomers 27%


