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TV ad spend continues to rise

TV Ad Spending
United States, 2014-2018
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‘BROAD CITY’
(Season 2)

YouTube streams:
5,702,613

Facebook streams:

2,860,878

Hulu streams:
8,433,797

Snapchat streams:

1,821,908

Linear:
1,200,000

Fragmentation breaks our usual
measures of success.

“l rarely encounter anyone who
hasn’t heard of ‘Broad City’ and isn't
a fan of it — just anecdotally, it
transcends age and gender. If you
Jjust looked at the ratings on the day
of airing, it would suggest it’s not a
wildly popular show.”

- Kent Alterman, President, Comedy
Central
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Will consumers put up with this?

Average Ad Block Length per US Over-the-Top (OTT) TV
Episode*, 2014-2020
minutes
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Programmatic solves TV’s

fragmentation problem
(and could make ads better too)
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Programmatic TV is nascent

Percent of Programmatic Ad Spending that US Ad
Agency Professionals Plan to Allocate to National TV*,
Feb 2016

% of respondents

10%-20% QA2

W3%  40%-60%
B2 0%

None 83%

Note: *includes network and cable
Source: Strata, March 8, 2016
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$13.30

+426%

$2.53
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Programmatic is just another sales channel

ABE NETWORKS - ADVTV - RON

337,455

Base Configuration

Core Settings

Deals o

LiveRad

Terms o

None
Targeting

Publishers e
ASE Networks

Categories
Arts & Entertainment, TV & Video

Sites 2]

80.4MAOefine. COM, COM-r0ku-00.900 & 2 othwrs

Locations o
None
Ad Formats (5]

4002300, 4B0x360, 640x360, T20x486. 720x512 &4 4

mbhasm

Spend vs Impressions
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ALE Networks - ATV - RON

ALE Networks (shyized as A+E Networks) 5 an Amencan meda company Tat owns 2 growp of
tolevinon channels svalable via Cabie & satelite » B U S and abrond ALE stanch for A &
Entertanment. The compary s 3 it venture between Mearst Corporation and Disney-ABC

Television Group, a subsidary of The Walt Dsney Company
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