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CYNOPSIS BOOT CAMP
INTENSIVE RATINGS TRAINING

___INTENSIVE RATINGS TRAINING __
O S
WELCOME!

...to the 3rd annual Cynopsis Media Boot Camp. We are excited to have such a prestigious group of attendees
and appreciate you taking the time out of your schedules to be with us today.

We want to share with you a few details to help make your day run more smoothly. The boot camp is designed
to be interactive and we encourage you to introduce yourself to fellow attendees and to actively participate

in the Q&A sessions. Please contact the Cynopsis Media staff if you have any questions or suggestions
throughout the day.

Panels:

Please review your agenda included in this program for panel details. The sessions will run from 9:00 a.m. to
2:45p.m., with closing remarks at 2:45p.m.

Meals:

A lunch will be available from 12:30pm to 1:15pm. There will also be coffee, soda and shacks available during
the 10:45-11:00am Networking Break. If you have special dietary needs, please let the Cynopsis Media staff
know.

Miscellany:

Complimentary WiFi is available (WiFi Network - DreamEvent / WiFi Password GALLERY2016) throughout
the day and if you’d like to tweet during the boot camp, the hash tag for the event is #Cynopsis. There is an
attendee survey in the back and we’d appreciate you giving us feedback on the content of this event.

There is an electronic version of this Workbook available for download at the following url:
www.cynopsis.com/bcvisuals3

We want this day to be a success for you. Please let us know if there is anything we can do to help or if you
have any questions.

--The Cynopsis Media Boot Camp Team

About Cynopsis Media

Cynopsis Media is what the TV industry reads first every day. The Cynopsis Media family of
products includes the media industry’s most-read daily, Cynopsis, plus sister dailies Cynopsis
Digital and Cynopsis Sports, the Cynopsis Jobs board and special reports. Serving TV, agency
and brand professionals, Cynopsis Media produces conferences, webinars, and awards programs
that are second to none. Find out more at cynopsis.com.

DOWNLOAD ELECTRONIC WORKBOOK + SPEAKER PRESENTATIONS: www.cynopsis.com/bcvisuals29
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Agenda-at-a-Glance

8:30-9:00 a.m.

9:00-9:15 a.m.

9:15-10:00 a.m.

10:00-10:45 a.m.

10:45-11:00 a.m.

11:00-11:45 a.m.

11:45 a.m.-12:30 p.m.

12:30-1:15 p.m.

1:15-2:00 p.m.

2:00 - 2:45 p.m.

2:45 p.m.

DOWNLOAD ELECTRONIC WORKBOOK + SPEAKER PRESENTATIONS: www.cynopsis.com/bcvisuals29

Networking Breakfast

Your Ratings Wake Up Call

How to Read Ratings - and the Latest in Trends,
Definitions & Analysis

Ratings Advancements Clinic

Networking Break

Measurement & Metrics Mash-Up

Measurement & Metrics Clinic

Networking Lunch

Mobile Video Landscape

Twitter, YouTube, Facebook & Social TV Clinic

Closing Remarks & Smart Takeaways




CYNOPSIS BOOT CAMP | Agenda

8:30-9:00 a.am. | Networking Breakfast

9:00-9:15a.m. | Your Ratings Wake Up Call
PEAKER: A portion of the ticket

' Linda Ong proceeds will be donated to: D
CEO & Founder Thank you for

TruthCo.

your contribution!

9:15-10:00 a.m. | How to Read Ratings - and the Latest in Trends,
Definitions & Analysis

With the proliferation of C3 & C7 ratings thanks to DVRs, to VOD and OTT services — both subscription and
non — it’s more imperative than ever that both sellers and buyers be up to speed.
TRAINERS:

Jonathan Sims
VP, Media Research
Viamedia

Debbie Reichig
SVP, Media Sales
Research & Insights
Twentieth Television

10:00-10:45 a.m. | Ratings Advancements Clinic

Now that you’ve inhaled the ins and outs, put the pedal to the metal and collaborate with your table to
analyze a typical ratings report — and then present it to our experts.

TRAINERS:

Marc Berman
Editor-in-Chief
Programming Inside

Lauren Goodson

VP, Research

Animal Planet & Science
Channel

10:45-11:00 a.m. | Networking Break

11:00-11:45a.m. | Measurement & Metrics Mash-Up

You will get a better understanding about Nielsen’s New Total Audience product, including:
¢ \WWhat will be different about the Total Audience Numbers versus Live+3 and Live +7
¢ \What is Comparable Metrics for Total Audience and why is it important?

e How Viewership evolves on Live vs On Demand / TV Connected Streaming Platforms, and how to
ensure viewing is getting counted for this in Total Audience

Download Electronic Workbook + Speaker Presentations: www.cynopsis.com/bcvisuals29
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TRAINER:

Kelly Abcarian
SVP, Product Leadership
Nielsen

11:45 a.m.-12:30 p.m. | Getting Beyond the Numbers: Cross-Platform Impact
on Purchase and Tune-In

¢ Using single-source set-top box TV data and digital data to target the right audience.
¢ | earn the appropriate steps in the process to deliver results to your client.
TRAINERS:

Betsy Rella
VP, Research
Tivo Research

12:30-1:15 p.m. | Networking Lunch

1:15-2:00 p.m. | Mobile Video Landscape

Mobile video consumption is growing by forcing entertainment brands to re-think the way they connect with
their audiences. Digital platforms are re-thinking the way they measure and track video as consumption
increasingly shifts away from linear platforms.How do you determine how all this mobile video lines up with
linear and online content? You come to this session.That’s how.

TRAINERS:
B> —~¥ Arben Perkolaj Tania Yuki
| Head of East, Media & Entertainment Founder & CEO
Twitter Shareablee

2:00-2:45 p.m. | Twitter, YouTube, Facebook & Social TV Clinic

Now that you’re a social video maven, it’ll be a no brainer for you to inspect a menu of offerings and
evaluate which videos are making noise in the marketplace — and how to align yourself appropriately.

2:45 p.m. | Closing Remarks & Smart Takeaways

Download Electronic Workbook + Speaker Presentations: www.cynopsis.com/bcvisuals29




Upcoming Events, Webinars and Awards

Cynopsis Media is thrilled to announce several high-profile networking and
educational events, along with multiple m_yst-enter award programsin 2016!

Sports Webinar: Virtual Reality: How to Get in the Game
1:30-3:00 pm EST

Webinar: New Social Media Strategies
to Reach the Young Demos

1:30-3:00 pm EST

Webinar: The Rise of Big Data: What you Need to Know
Now to Optimize Ad Spends & Target Audience Segments

1:30-3:00 pm EST

Top Women in Digital Awards Breakfast
Yale Club, NYC

Programmatic TV Summit
Yale Club, NYC

Social Good Awards Breakfast
Yale Club, NYC

Sports Media Awards
New York Athletic Club, NYC

Kids !magination Awards Entry Deadline
Hard Deadline= May 25

Questions?
For questions, contact Cynopsis Media’s Sr. Marketing Manager, Jenn Ocampo, jenh@cynopsis.co
- e
To sponsor an event and/or special eReports, please contact VP of Sales & Marketing, Mike Farina, mike@cynopsis:com
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NIELSEN
KNOWS
PEOPLE.

The future of measurement

is here and the more we learn
about consumers’ habits, the

more Fascinating they get.

By starting with an uncommon

sense of the consumer, Nielsen
has the ability to show you what
they watch, what they buy, and

how those behaviors intersect.

nielsen

AN UNCOMMON SENSE
OF THE CONSUMER™



