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MILLION  
PEOPLE 54 

SOURCE:  U.S CENSUS BUREAU, July 2013 Pop Estimates  

MILLION  
PEOPLE 53 

 



Sources:  U.S Census Bureau, July 2013 Population Estimates 

17% 
OF THE 
UNITED 
STATES 
POPULATION 
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1 IN EVERY  
4 CHILDREN 

Sources:  U.S Census Bureau, Pew Hispanic Center 

1 IN EVERY  
6 INDIVIDUALS 
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56% 
OF THE POPULATION   

GROWTH FROM  
 

2000 TO 2010 
 



SOURCES: SELIG CENTER FOR ECONOMIC GROWTH, THE MULTICULTURAL ECONOMY, 2010 /  U.S. CENSUS / CIA WORLD FACT BOOK / GOLDMAN SACHS GLOBAL 
ECONOMICS  

2010 2015 

$1 
Trillion 

$1.5 
Trillion 

+50% 

If it were a 
standalone country, 
the U.S. Hispanic 
market buying 
power would make 
it one of the top 20 
economies in the 
world and #3 after 
Mexico & Spain 
among Spanish 
speaking countries. 

$1.2 TRILLION = CURRENT BUYING POWER 
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HISPANIC COMPARED 
TO TOTAL MARKET  

TOTAL  HISPANIC 

UNIVERSE 116M 15M 

MEDIAN AGE 51 40 

MEDIAN HH INCOME $51,700 $32,800 

% CABLE + 89% 83% 

% SATELLITE (OF CABLE+ HH’S) 34% 41% 

HH SIZE 4+ 25% 45% 

SOURCE: NIELSEN UNIVERSE ESTIMATES, 2014-15 SEASON. 



97% 
I´M  WILLING TO WORK HARD 
WITH CONTROL OVER THE FUTURE COMES 
COMMITMENT TO WORK. SELF IMPROVEMENT  
KEY ELEMENT IN IMPROVING CONTRIBUTION 

85% 

THERE ARE MORE OPPORTUNITIES OPEN TO ME NOW 
THAN THERE WERE TO MY PARENTS OR GRANDPARENTS 

85% 

I FEEL LIKE I´M  IN CONTROL 
OF MY OWN DESTINY HERE IN THE UNITED STATES 

Source: Fox Hispanic Media Proprietary Latino Mindset Study (Smith 
Geiger) 2011. 
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THE IMPACT OF AMERICAN VALUES HAS 
HAD ITS GREATEST EFFECT ON LATINAS 

90% 
LATIN WOMEN NOW HAVE MORE FREEDOM 
 AND OPPORTUNITY 

88% LATIN WOMEN NOW TAKE A MORE ACTIVE 
ROLE IN MANAGING THEIR HOUSEHOLDS 

90% 
IT’S NOW MORE ACCEPTABLE FOR LATINAS 
TO WORK OUTSIDE THE HOME THAN IT 
USED TO BE 

Source: Fox Hispanic Media Proprietary Latino Mindset Study (Smith 
Geiger) 2011. 
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EDUCATION=OPPORTUNITIES 
v Education is important. 88% of  Hispanics believe a college 

degree is important vs. 74% of total US 

v 1996! 2012 Hispanics 18-24 years old college enrollment 
tripled 

v 2012- Hispanic college enrollment for high school graduates 
surpassed white high school graduates 69% vs. 67% 

 

        

 

*Source:Pew Research Center, 2014 
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EDUCATION=JOBS 

Ø As of 2012, Hispanics represent 16% of the US Labor 
Force  

Ø By 2020      19% 

Ø From 2010 ! 2020 Hispanics will represent 74% of the 
10.5 million workers added to the US Labor Force  



(EDUCATION + JOBS) = POWERFUL CONSUMERS 

q  In 2014, Hispanics were the only ethnic group to see a 
DECLINE in its poverty rate. 

q Hispanic owned small businesses are growing at 2X the rate 
of the national average 

q Upscale Hispanic HH ($50K) represent 15 million(29%) and 
control $500 billion (37%) & growing 

q  In 2012,  Hispanics represent 11% of all 1st time Home Buyers 
à a 38% increase vs. 2010 

 
*Source: The LibreInitiative.com  



HISPANICS=VALUABLE CONSUMERS 

AUTOS 
q 28% OF NEW VEHICLES SOLD IS TO HISPANICS 

q LUXURY BRAND GROWTH 

q LEXUS + 46% HISPANIC SALE Q1-Q3 CY 2014 
 

 

 

 

 
*Source: NADA Conference 
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Source: Simmons data, Spring 12 month studies, 2009 – 2014. Based on US Born Hispanic Adults 18+. 

LANGUAGE TRENDS AMONG US BORN 
HISPANICS 
All of the growth among US Born Hispanic Adults is coming from the bilingual segment, up 9 percentage points 
from 2009 to 2014. 

17 

71% 70% 69% 63% 63% 63% 

15% 14% 14% 22% 23% 24% 

14% 16% 17% 15% 14% 13% 

2009 2010 2011 2012 2013 2014 

English Dominant Bilingual Spanish Dominant 



Source: Simmons data, Spring 12 month studies, 2009 – 2014. Based on US Born Hispanic Adults 18+. 

LANGUAGE TRENDS AMONG US BORN 
HISPANICS 
All of the growth among US Born Hispanic Adults is coming from the bilingual segment, up 9 percentage points 
from 2009 to 2014. 
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71% 70% 69% 63% 63% 63% 

15% 14% 14% 22% 23% 24% 

14% 16% 17% 15% 14% 13% 

2009 2010 2011 2012 2013 2014 

English Dominant Bilingual Spanish Dominant 



HISPANICS LOVE TECHOLOGY 

Total US 
Penetration (%) 

Hispanic Penetration 
(%) 

Source:  Nielsen, Cross Platform Report, Q2 2014. 

89% 

87% 

38% 
39% 

71% 

81% 
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54% 
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71% 

55% 
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49% 
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HISPANICS REPRESENT 20% OF ALL US 
VIDEO CONSUMPTION VIA 
SMARTPHONES 

20 

20.1 

23.2 

Watching  Video on a Mobile Phone (Millions) 

23.2 Million Hispanics are watching video on their smartphones, up +15% over the past year.  
Hispanics represent 20% of all smartphone video consumption, more than any other minority group.  

Source:  The Nielsen Company, Q2 2014 Cross-Platform Report, versus Q2 2013.  

Hispanics 

Q2 2013 60% 20% 

14% 

6% 

All Other US 

Hispanics 

African Americans 

Asian Americans Q2 2014 



ARE YOU SMARTER  
THAN A 5TH GRADER?  
CYNOPSIS BOOT CAMP EDITION 



QUESTION #1 

What is the estimated U.S Hispanic 

Population? 
A.  10 million 

B.  25 million 

C.  54 million 

D.  65 million 



QUESTION #2 

If the US Hispanic Consumer Buying Power 
was its own country, what rank would it be 
amongst Spanish speaking countries? 

A.  10th 

B.  8th 

C.  5th 

D.  3rd 



QUESTION #3 

What % of the U.S children population is 
Hispanic? 

A.  35% 

B.  25% 

C.  16% 

D.  9% 



QUESTION #4 

What is the % of Hispanic high school 
graduates that enrolled in college in 
2012? 

A.  25% 

B.  39% 

C.  69% 

D.  74% 



QUESTION #5 

From 2010à 2020 what % of the new 
workers added to the US Labor Force will 
be Hispanic? 
A.  40% 

B.  52% 

C.  74% 

D.  81% 



QUESTION #6 

The # 1 selling condiment in the U.S. is? 

A.  Ketchup 
B.  Mustard 
C.  Salsa 
D.  Mayonnaise 



SO WHAT HAVE WE 
LEARNED? 

1)  54 million Hispanics in the US - #1 ethnic group                                      
Answer C 

2)  The U.S. Hispanic Population ranks 3nd. The US just passed 
Colombia, only Mexico and Spain have a larger population                                                                
Answer D 

3)  25% or 1 in 4 of the Kids in the US are Hispanic                                                              
Answer B 

 

 



SO WHAT HAVE WE 
LEARNED? 

4)69% of 2012 Hispanic graduating high school seniors 
enrolled in college 
 Answer C 

5) 74% of the workers added to the US Labor Force will 
be Hispanic  

   Answer C 
                                                                                             



6) Mayonnaise is the                   
#1 selling condiment              
in the U.S       
 Correct answer is D 

Salsa is #2 

Ketchup is #3 

SO WHAT HAVE WE 
LEARNED? 



%WHAT PERCENTAGE  
OF YOUR CURRENT SALES  
ARE DEPENDENT UPON  
THE HISPANIC CONSUMER? 

and WHAT PERCENT WILL IT BE 
FOR YOUR COMPANIES 
FUTURE? 

CONCLUSION 


