
CODE CULTURE 



TO SIMPLIFY THE INTERNET FOR 
CONSUMERS & CREATORS BY 

UNLEASHING THE WORLD’S BEST 
BUILDERS OF CULTURE & CODE 



CULTURE 

CODE 

MAKES THE WORLD 
MORE INTERESTING 

SIMPLIFIES THE WEB 



CULTURE 

CODE 

2010 

2013 

2014 

2014 

2014 

2010 

2010 

2011 

2012 

2014 

EMMY NOMINATION 

2012 

2013 

2013 

LAUNCH ON PBS 

2014 

FEATURED ON HBO 

2014 

LAUNCHES  
GIRLS WHO CODE 

WE SAW IT COMING 

2014 



$21B 
27% 
$53B 

2014 
4 YEARS 

2018 



4% 
2013 

34% 
2014 



TECH TAX 

MISINTERPRETED ROI 

UNSCALABLE SUCCESS 

DESPITE OPPORTUNITY,  
MARKETERS HAVE  
FAMILIAR CHALLENGES 



HOW WILL YOU GET THERE? 
1.  OPEN ARCHITECTURE 
2. DMP + MULTI-TOUCH ATTRIBUTION 
3. A SINGLE USER-VIEW 
4. LINEAR TV 
5. PRODUCT ROADMAP 



PROGRAMMATIC BRAND ROADMAP 

DATA MANAGEMENT PLATFORM 
Advertiser 1st Party 

Data 
AOL Cross-Screen 
Proprietary Data 3rd Party Data Publisher Data Personalization 

EVERY AUDIENCE 
Cross-Screen, 1st Party  

Custom & Extensions using 
Unique Data Overlays 

EVERY INVENTORY 
Private Marketplace for 
Reserved through Non- 

Reserved, and RTB 

EVERY FORMAT 
Premium Formats,  IAB 

Standard, & Native 

MULTI-TOUCH ATTRIBUTION 

VIDEO DSP NETWORK TV DSP 

PRIVATE 
MARKETPLACE SSPs AD SERVING EXCHANGES 

SMARTPHONE TABLET TELEVISION DESKTOP 

DISPLAY DSP 

VIEWABILITY / VERIFICATION 







AOP + ADAP.TV 



CONVERTRO 



THANK YOU 

SHIVANK GUPTA 
S H I VA N K . G U P TA @ T E A M A O L . C O M  


