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DESPITE OPPORTUNITY,
MARKETERS HAVE

TECH TAX

MISINTERPRETED ROI
UNSCALABLE SUCCESS



HOW WILL YOU GET THERE?

1. OPEN ARCHITECTURE

2. DMP + MULTI-TOUCH ATTRIBUTION
3. ASINGLE USER-VIEW

4. LINEARTV

5. PRODUCT ROADMAP



PROGRAMMATIC BRAND ROADMAP

EVERY AUDIENCE EVERY INVENTORY EVERY FORMAT

Cross-Screen, 1st Party Private Marketplace for Premium Formats, |AB
Custom & Extensions using Reserved through Non- Standard, & Native
Unique Data Overlays Reserved, and RTB

DESKTOP SMARTPHONE TABLET W
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