
THE	
  RATINGS	
  CLINIC	
  

•  You	
  will	
  be	
  provided	
  a	
  series	
  of	
  PowerPoint	
  slides	
  that	
  have	
  data	
  on	
  
them.	
  	
  

•  All	
  we	
  ask	
  is	
  that,	
  you	
  take	
  your	
  best	
  shot	
  at	
  analyzing	
  the	
  data	
  and	
  
come	
  up	
  with	
  the	
  key	
  takeaways	
  for	
  those	
  data	
  sets	
  

•  Takeaways	
  should	
  be	
  insighHul	
  and	
  be	
  able	
  to	
  answer	
  the	
  quesJon	
  “so	
  
what?”	
  

Pu#ng	
  your	
  analy,cal	
  skills	
  to	
  the	
  test!	
  



CLINIC	
  INSTRUCTIONS	
  

•  45	
  Minutes	
  for	
  Clinic	
  
•  5	
  minutes	
  instrucJons	
  

•  10-­‐15	
  minutes	
  to	
  work	
  on	
  as	
  team	
  

•  2-­‐3	
  minutes	
  for	
  each	
  team	
  to	
  walk	
  through	
  your	
  key	
  takeaways	
  

•  Pick	
  one	
  team	
  leader	
  to	
  speak	
  through	
  data/slides	
  

•  Data	
  will	
  be	
  on	
  screen	
  as	
  you	
  walk	
  through	
  what	
  your	
  takeaways	
  were	
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INSERT	
  YOUR	
  TITLE	
  HERE	
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Distribu,on	
  of	
  Adult	
  Time	
  Spent/Pla?orm	
  by	
  Hour	
  	
  
Q2	
  2013	
  

Radio:	
  Spring	
  2013,	
  M-­‐SU	
  12M-­‐12M,	
  Percent	
  of	
  AQH	
  Listening	
  by	
  Hour,	
  P18+	
  NaJonal	
  Respondent	
  Level	
  Data	
  
Qtr	
  2	
  2013	
  –	
  NPOWER	
  NPM,	
  Netview,	
  Mobile	
  EMM,	
  18+,	
  Share	
  of	
  Total	
  Time	
  by	
  daypart	
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4	
  Source:	
  	
  NPOWER,	
  P18-­‐49,	
  1/31	
  –	
  2/27/13,	
  Prime	
  programming	
  on	
  ABC,	
  CBS,	
  CW,	
  FOX	
  and	
  NBC	
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34%	
  

27%	
  

88%	
  

84%	
  

51%	
  of	
  7-­‐day	
  playback	
  for	
  the	
  8pm	
  programs	
  occurs	
  on	
  a	
  same	
  day	
  basis.	
  Only	
  27%	
  of	
  the	
  7-­‐day	
  
playback	
  for	
  10pm	
  programs	
  	
  occurs	
  on	
  a	
  same	
  day	
  basis.	
  

VIEWING	
  FROM	
  LINEAR	
  SOURCES	
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IllustraJve	
  cumulaJve	
  cross-­‐plaHorm	
  minutes	
  viewed	
  from	
  linear	
  and	
  non-­‐linear	
  sources	
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ADDED	
  VIEWING	
  FROM	
  NON-­‐LINEAR	
  SOURCES	
  
ILLUSTRATIVE	
  EXAMPLE	
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IllustraJve	
  cumulaJve	
  cross-­‐plaHorm	
  minutes	
  viewed	
  from	
  linear	
  and	
  non-­‐linear	
  sources	
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ADDED	
  VIEWING	
  FROM	
  NON-­‐LINEAR	
  SOURCES	
  
ILLUSTRATIVE	
  EXAMPLE	
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IllustraJve	
  daily	
  incremental	
  cross-­‐plaHorm	
  minutes	
  viewed	
  from	
  linear	
  and	
  non-­‐linear	
  sources	
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DAILY	
  VIEWING	
  FROM	
  LINEAR	
  AND	
  NONLINEAR	
  
SOURCES	
  
ILLUSTRATIVE	
  EXAMPLE	
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IllustraJve	
  daily	
  incremental	
  cross-­‐plaHorm	
  minutes	
  viewed	
  from	
  linear	
  and	
  non-­‐linear	
  sources	
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  OF	
  DAILY	
  MINUTES	
  
ILLUSTRATIVE	
  EXAMPLE	
  



THANK	
  YOU	
  


