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GOURMET REWARDS CLUB
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MIKE ROSEN
1234567 / THRU 013118

61699446
MIKE ROSEN

Mike K . HGVC 684259713

ROSEN - MIKE ROSEN

ER SINCE 03/1908
Preferred Guest

Preferred
Guest

MIKE ROSEN

MileagePlus.

UNITED

42914387242
Member Since 2012

- Sheraton Huzhot Hot Spring Resort,
: Zhejiang, China
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123 456 789
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BAND-AID

BRAND ADHESIVE BANDAGES

PLASTIC L
MW STRIPS @ &5

NEW!
QUILTVENT"

TECHNOLOGY

Creates air channels
for superior
breathability

Wicks away blood to
keep wounds clean

6 All One Size

See side panel for size
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CORRELATION CAUSATION
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Check our NEW summer jam, then schedule a whole
week of YOU. #SummerNotSorry

.! #SUMMERNOTSORRY
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THEME THINGS  PLACES NAGES
PARKS v TODO ~ TOSTAY v ATICKETS v

The Wizarding Worl?l.of ‘1
Harry Potter™ '

" Anthe und Hogsimeade™ willage ol lslaneds of
Acamnture™, and ool Disgon Alwy*uum-ndl#'
GET DETAILS 3 i
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ATTACHMENT
MINDFULNESS







TR

i

) o ;
~ )
2

\

|

Rt

il

|

£

\\ \
S 7 SN
b ~ 7 ~. _
e . 3 - %/% '

"", - ..uﬂ ": 7 Ve, 7 / ) M N N —y : NS 5 == p . < " t ! < 4 / b | ‘.' '_; g hl ML ] -t
. / l .‘::IE""j . "'2)//%/%//// '(/.///'/ I “ N g Vi | ! "l‘ A 2 N — g P ttey . ) ) ‘.:\ o e . " Ay ('.l. wn n! ‘ul‘
. /, 1 Y b | y - v — = 1 2 / f P .-. 152 ol 7. s "

4 xlmﬁ’nmzlll:m.mﬂf" /) / /// ’//ﬂ /










GREAT ADVERTISING
Storytelling

Brand Differentiation

Motivation to Purchase



RELEVANCY

AUDIENCE MATCH
CONTEXTUAL ALIGNMENT
EMOTIONAL CONNECTION
AD ENVIRONMENT
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